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Par tner ships
Regional and Statewide:
The Thomson-McDuffie County CVB leverages our resources  
by partnering with Explore Georgia on co-op programs, 
participates with members of the Classic South Travel 
Association to share ideas and resources, and supports the 
efforts of the Georgia Association of Convention & Visitors 
Bureau as they seeks to establish a permanent funding source 
for statewide destination marketing. 

Nearby Communities:
The Thomson-McDuffie County CVB has partnered with 
neighboring counties of Warren, Taliaferro, Hancock and 
Greene to collaborate on a twice a year bus tour of historic 
rural churches called Historic Pews & Pulpits Ramble. The CVB 
has also partnered with Warren County on a collaborative 
event called Bikes & Blues, a 25 and 50 mile bike ride the 
morning of the Blind Willie McTell Music Festival.

Elizabeth Vance 
Executive Director

Source: Georgia Department of Economic Development  
2019 Classic South Regional Visitor Profile. 

46% 
Visiting friends  

& family

2.9days 
Average length  

of stay

212miles 
Average distance  
traveled

$68k 
Avg Household  
Income

VISITOR ORIGIN

1. Atlanta, Ga
2. Columbia, SC
3. Savannah, Ga
4. Macon
5. Greenville, Sc

AVERAGE SPEND

$76 
per person  
day trips

$860
Thousand

State taxes generated as a result 
of McDuffie County tourism

$1.3
Million

$257
Amount McDuffie County tax  
payers save per year per  
household because of tourism

Number of local jobs that exist  
because of McDuffie County tourism 230

Local taxes generated as a result 
of McDuffie County tourism

Source: Georgia Department of Economic Development  
2019 Tourism Economic Impact Report. 

Classic South Region

TOURISM  
ANNUAL REPORT2020

$31.6
M I L L I O N

$209 
per person  

overnight trips



Hillcrest Farm Other HightlightsGroups & Events

Southeastern Junior Golf 
Tour hosted a tournament  
at Belle Meade Country Club.

Georgia Kayak Fishing hosted 
a Camp n’ Paddle event at the 
Mcduffie Public Fishing Area. 

Featured in the Atlanta Journal 
Constitution

$5,000 
Tourism Product  
Development grant 
awarded in 2020 for 
Historic Pews & Pulpits 
marketing brochure. 
This project became 
more important after the 
pandemic hit. We were 
forced to cancel both 

tours for 2020. With the marketing piece, we can now 
continue to promote the church trail as a safe, socially 
distant, self guided tour.

McDuffie Turns 150  
The CVB has assisted with:

• New light pole banners

• Commemorative beer logo

•  Promotion of 
commemorative items

•  Promotion of 
#mcduffieturns150  
on social media

The global pandemic disrupted most of our planned 
events for 2020, however we were able to move 
forward with the 2 below event, a junior golf 
tournament at Belle Meade Country Club and a Camp 
n’ Paddle kayak fishing event at the McDuffie Public 
Fishing Area. 

After years of planning, Hillcrest Farm became Georgia’s 
first robotic dairy, and in June of 2020 they began 
taking visitors on tours of thier farm. Since then, 

Hillcrest has recieved 
great media attention and 
response to thier tours. 

Georgia Grown TV

UGA Student, Trey Walker
helped Hillcrest by putting  
together a Marketing plan for  
tour roll out.   


